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SUBJECT: 1995 MAGAZINE MERCHANDISING RECAP 


In 1995 Philip Morris brands received $1.6MM in merchandising which is 1% above the 
industry standard of 0.5%. Attached are two charts recapping magazine merchandising 
received by brand. 


Most magazines offer the traditional 1/2% of 1% merchandising allowance for each ad dollar 
spent in their publication. There are some publications, however, that go above and beyond 
the policy and others that offer very little. 

MERCHANDISING DETAILS 

in the beginning of each year, a chart is put together outlining by brand anticipated magazine 
spending. At that time, each brand is entitled to use their own specific merchandising as 
they see fit. As the year progresses if a specific brand does not use their own allotment it 
is opened up to other brands that may have a specific use for it. 

Chart I will summarize by brand the total dollars used for the specific programs. Please 
note that not every brand had a promotion or event occurring and therefore, did not take full 
advantage of their merchandising allotment. Other brands, such as, Benson & Hedges 
benefited the most by their use of 1/3 vertical creative primarily used for smoker friendly 
restaurant listings. 

Chart II summarizes magazine merchandising for the past five years with 1995 outshining 
the previous years. 


SUMMARY 

Philip Morris Media Department has been able to provide excellent merchandising value with 
most publications, and succeeded in accomplishing all brand programs. 

Please let me know what programs your specific brands are working on for 1996 that may 
benefit from merchandising so that I may be able to provide the best program and value. 

If there are any specific brand programs in earlier 1996 please let me know ASAP. 
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